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Why the
SITE Conference is For
The Peabody Memphis

Memphis, Tennessee

W

e invite you to attend the 2019 Annual SITE Conference in beautiful Memphis, TN. SITE’s Annual
Conference is the only conference that is catered to learning professionals in the insurance industry. At
no other learning conference, will you be able to meet individuals who understand exactly the same
matters that you run in to on a day to day basis. Additionally, you can share best practices and learn from these likeminded professionals and take back valuable insights immediately to your organization.
The 2019 SITE Annual Conference taking place at the historic Peabody Hotel, June 24 – 26 in downtown Memphis,
TN, has quality and timely content that will assist with the direction and needs of your learning department. At this
year’s conference, you’ll learn:
•
•
•
•
•
•
•
•
•
•

Creating Interactive Coverage Training
Designing Learning for the Insurance Professional
Using Augmented Reality for Automobile Damage Learning
Utilizing 3D Modeling for Insurance Training
Intellectual Property Considerations for Developing Training
How to Design Learning to Effect Behavior Change
Develop Training that Impacts Business Results
Creating Powerful PowerPoint Presentations
How Long Does it Take to Create Training: A Real Life Case Study
Operationalizing your Learning Department

The above are just a sampling of the quality content you will discover at the 2019 SITE Annual Conference. This
program brochure provides full descriptions on each session. We look forward to seeing you in June!

Brandon Huff, MS Ed

Sandra Colley, MBA, AINS, ITP

SITE Vice President of Annual Conference

SITE President

2 | 2019 SITE Conference

www.insurancetrainers.org

2019 Schedule of Events
Saturday, June 22

Tuesday, June 25

8:00 a.m. –5:00 p.m.

6:00 a.m. – 7:00 a.m.

Morning Activity/Fitness

7:30 a.m. – 8:30 a.m.

Attendee Breakfast

8:30 a.m. – 9:45 a.m.

Concurrent Sessions

SITE Train the Trainer
(Pre-registration required)

Sunday, June 23

10:00 a.m. – 11:15 a.m.

Concurrent Sessions

8:00 a.m. – 12:00 p.m.

Train the Trainer, continued
(Pre-registration required)

11:30 a.m. – 12:30 p.m.

Roundtable Discussions

4:00 p.m. – 6:00 p.m.

Registration Desk Open

12:30 p.m. – 1:30 p.m.

Attendee Lunch

4:00 p.m. – 4:30 p.m.

Volunteer Meeting

1:30 p.m. – 5:00 p.m.

4:30 p.m.– 5:15 p.m.

Peabody Duck March
Get your seat early for the 5 p.m. march at
the Lobby Fountain

Learning Lab: StrengthsFinder Session –
Identify and Leverage Your Strengths
Teresa Headrick
(Pre-registration required – space is limited to
30 attendees)
Sponsored by: International Insurance Institute

6:00 p.m. – 8:00 p.m.

Pre-Conference Networking Event
Held at The Peabody Memphis

Learning Lab: Power of PowerPoint
Maria Barnes & RJ Malhotra
(Pre-registration required)

Monday, June 24
7:30 a.m. - 8:30 a.m.

First Timers Breakfast
We welcome all First Timers to this
breakfast to network and get insider tips on
how to make the most of your conference
attendance.

7:30 a.m. – 8:30 a.m.

Attendee Breakfast

8:30 a.m. – 8:45 a.m.

Conference Welcome
Sandra Colley, SITE President &
Brandon Huff, SITE Vice President of Annual
Conference

8:45 a.m. – 9:45 a.m.

Opening Keynote Presentation
How to Influence People Without
Authority
Brian Ahearn – Influence PEOPLE

10:00 a.m. – 11:15 a.m.

Concurrent Sessions

11:15 a.m. – 12:15 p.m.

Attendee Lunch

12:15 p.m. – 1:30 p.m.

Concurrent Sessions

1:45 p.m. – 3:00 p.m.

Concurrent Sessions

3:15 p.m. – 4:30 p.m.

Concurrent Sessions

4:30 p.m. – 6:30 p.m.

Exhibit Hall Reception

7:00 p.m.

Dutch Dine Around
Locations: TBD

Risk Management Tour: FedEx Forum
(Pre-registration required)
*Attendees should select one of the three
options above.
5:30 p.m.

Wednesday, June 26
6:00 a.m. – 7:00 a.m.

Morning Activity/Fitness

7:30 a.m. – 8:30 a.m.

Attendee Breakfast

8:30 a.m. – 9:45 a.m.

xSITE Talks

10:00 a.m. – 11:15 a.m.

Concurrent Sessions

11:30 a.m. – 12:45 p.m.

Annual Business Luncheon

1:00 p.m. – 2:15 p.m.

Concurrent Sessions

2:30 p.m. – 4:00 p.m.

Closing Keynote Presentation
Creating Believable Value
Jim Kirkpatrick – Kirkpatrick Partners

6:00 p.m. – 8:00 p.m.

Closing Reception

8:00 p.m.

Experience Beale Street
(no formal SITE activities scheduled)

Thursday, June 27
8:30 a.m. - 4:30 p.m.

www.insurancetrainers.org

VIP Networking Event at Memphis Redbirds
Baseball Game
AutoZone Park
(Registration required – additional fee)

Kirkpatrick® Strategic Evaluation
Certification Program
(Pre-registration required - additional fee)
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Opening Keynote Presentation | Monday, June 24 | 8:45 a.m. – 9:45 a.m.
How to Influence People Without Authority
Brian Ahearn, CPCU, CTM, CMCT – Influence PEOPLE

W

e should be proud to be in the insurance industry
for two big reasons. First, we help people.
After tragedy strikes insurance gets people and
business up and running again. Second, we are vital part of
the economy. Because of the guarantees we make lending
institutions are more willing to take on risk which stimulates
economic growth. It’s important that we understand how to
ethically move people to do what’s in their best interest. This
is where persuasion comes in. There are more than seven
decades of research into the psychology of persuasion but
very few people know the science. As a result, they are
not as effective as they could be when it comes to getting
others to act. Brian will share some of the research and use
his 30+ years in the industry to clearly show how you can
be more effective with the different people you deal with on
a daily basis.
After completing this session attendees will:
•
Understand the six principles of ethical persuasion
•
Learn the scientific research to back up claims of
effectiveness
•
Have clear application of the principles in typical
insurance scenarios

Brian Ahearn, CPCU, CTM, CMCT
Brian has spent more than 30
years in the insurance industry.
He is one of only 20 people in
the world – and the only person
in the insurance industry –
certified to teach the principles of
persuasion on behalf of Robert
B. Cialdini, PhD., the most citied
living social psychologist in the
world when it comes to the psychology of persuasion.
Brian’s blog – Influence People – has readers in more than
200 countries and was named one of the Top 30 Psychology
Blogs of 2012 by the Online Psychology Degree Guide. In
2016 Brian was named one of the Top 100 Influencers by
The Science of Digital Marketing. Brian’s LinkedIn Learning
course, Persuasive Selling, has been viewed more than
150,000 times.

Closing Keynote Presentation | Wednesday, June 25 | 2:30 p.m. – 4:00 p.m.
Creating Believable Value
Jim Kirkpatrick, Ph.D. – Kirkpatrick Partners

T

raining is still “on trial,” charged with incurring
expenses in excess of the value it provides to the
organization. Training must reinvent itself and
transcend the classroom. Attend this thought-provoking
session to learn how to structure initiatives so they enhance
on-the-job performance and impact the bottom line.
Learn directly from the creators of the Kirkpatrick Model the
newest way to implement the four levels. This program will
focus on tactics at Levels 3 and 4 and provide ideas that any
professional can implement in their own organization.

Jim Kirkpatrick, Ph. D.
Dr. Jim Kirkpatrick is co-owner of Kirkpatrick Partners. He
is a visionary and an expert in training evaluation and
the creator of the New World Kirkpatrick Model. Using his
15 years of experience in the corporate world, including
eight years as a training manager, Jim trains and consults
for corporate, government, military and humanitarian
organizations around the world. He is passionate about
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assisting learning professionals
in redefining themselves as
strategic business partners
to become a viable force in
the workplace. Jim delivers
lively keynote addresses
and conducts workshops on
topics including maximizing
business results, creating powerful training and evaluation
strategies, building and leveraging business partnerships
and increasing the transfer of learning to on-the-job
behaviors. Jim co-authored three books with his father, Don
Kirkpatrick, who is credited with creating the Kirkpatrick
Model. He also has written four books with Wendy
Kirkpatrick, including Kirkpatrick’s Four Levels of Training
Evaluation and Training on Trial. Jim and Wendy also served
as the subject matter experts for the United States Office of
Personnel Management’s Training Evaluation Field Guide:
Demonstrating the Value of Training at Every Level.

www.insurancetrainers.org

Learning Labs

&

Risk Management Tour Options

Tuesday, June 25 | 1:30 p.m. – 5:00 p.m.
*Pre-registration is required for these offerings and attendees should select one of the three options below.

Learning Labs
Power of PowerPoint
Maria Barnes & RJ Malhotra

P

owerPoint® doesn’t have to be boring! In this session, participants will learn how good visual design can take your
PowerPoint presentations from ordinary to extraordinary. We will provide the foundations of strong visual design,
resources and tips to elevate your PowerPoint® skills. We’ll discuss layout, color, font choices, and the principles of design.
Bring a PowerPoint® presentation of your own which you will work on during the session. You will receive feedback on your
presentation and will have the opportunity to share and discuss with other participants.

StrengthsFinder
Teresa Headrick
Sponsored by: International Insurance Institute

I

nteractive session for anyone who wants to be more positive and productive at work – and at home. This three-hour
session introduces attendees to ‘StrengthsFinder 2.0 – Now Discover Your Strengths’, and uses their online Gallup
Assessment results * to link behaviors to their successes and challenges.
Learning Objectives: Attendees learn the value of using their natural talents to improve communication, build mutual respect
and enhance productivity.
•
During the session, you will learn how the natural talents discovered by the Assessment will help you excel and can
be barriers to your most productive self.
There are no additional fees to attend the workshop but you must reserve your seat!
*Pre-registration is required for this course. Participation is limited to 30 attendees. Participants will be required to complete
pre-work prior to attending the 2019 SITE Annual Conference.

Risk Management Tour
FedEx Forum

J

oin us as we tour the FedEx Forum just a short walk away from
The Peabody Hotel. Commonly known as the home of the NBA’s
Memphis Grizzlies and the front porch for Memphians, this site hosts
concerts, college basketball games, boxing and family shows and
entertainment. Step inside the Grand Lobby which leads you to the Build
Ford Tough Training Facility and recently renovated digital hubs on the Plaza Level. Tour will also include how this facility
mitigates risk and will have open Q&A session for learned application.

xSITE Talks
Wednesday, June 26 | 8:45 a.m. – 9:45 a.m.

T

his year’s xSite Talks will empower you and provide you with a simple but effective framework on the keys to building
and maintaining your personal growth plan. These four 15 minute presentations will be sure to excite you and inspire a
new way of thinking and program development.
•

•

Essentialism: How Reading One Book Change My
Whole Training Philosophy
Gregg Golson – J.S. Held, LLC
Building Your Personal Brand
Larry Nicholson – American Integrity Insurance
Company

www.insurancetrainers.org

•

•

Career Development
Mary Bruggeman – Great American Insurance
Group
Mentoring
Carol Williams – PayneWest Insurance
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2019 Course Offerings
Monday, June 24, 2019
8:45 a.m. - 9:45 a.m.
Concurrent Sessions
10:00 a.m. - 11:15 a.m.

12:15 p.m. - 1:30 p.m.

Opening Keynote: How to Influence People Without Authority
Brian Ahearn - Influence PEOPLE
Instructional Design

Learning Technologies

Operationalizing

Talk to the Elephant: Design for
Behavior Change

Using Augmented Reality (AR) for
Automobile Materials Damage Learning

Julie Dirksen - Usable Learning

Scott Stachiw & Nick Day - Roundtable

Utilizing Virtual Reality (VR) to Reduce
Expense and Increase Speed to Market of
Training Deliverables

Designing Learning for Adults/ Effective
Learning for Insurance Professionals

Adaptive Learning & Memory Boosters

Chuck Nyce - Florida State University
1:45 p.m. - 3:00 p.m.

3:15 p.m. - 4:30 p.m.

Tony Wright & Andrew Gray - Nationwide
The Missing Element in Development: A
Results Focus

Anthonie Wurth - MindMarker

Dr. Mary Lippitt - Enterprise Management

Talk to the Elephant: Design for Behavior
Change

Using Augmented Reality (AR) for
Automobile Materials Damage Learning

How Long an Hour of Training Takes to
Develop: A Real Life Case Study

Julie Dirksen - Usable Learning

Scott Stachiw & Nick Day - Roundtable

Robyn Defelice - Revolve Solutions, LLC
Sandra Colley - Nationwide

Best Practices to Identify Common Adult
Learning Disabilities and Associated
Accomodations

Human-Centered Design

Creating Interactive Coverage Training

Andrew Webster - ExperiencePoint

Patrick Wraight - Insurance Journal’s
Academy of Insurance

Deborah Davenport - Texas Mutual
Insurance Company

Tuesday, June 25, 2019
8:30 a.m. - 9:45 a.m.

Lights, Camera, Learn! Lessons in Diversity
from the Movie Crash
Jylle Joyner - Texas Association of School
Boards, Inc.

10:00 a.m. - 11:15 a.m.

Intellectual Property Considerations for
Trainers
Arthur Carvajal - WebCE
Evelyn Jorgensen - Selective Insurance

11:30 a.m. - 12:30 p.m.

Utilizing 3D Imagery for Learning

Planning and Managing Large Training
Development Projects

Tomer Poran - Matterport

Jim Chaney - Hagg Education

Adaptive Learning & Memory Boosters

Utilizing the Kirkpatrick Evaluation
Methodology to Demonstrate the Business
Impact of Learning

Anthonie Wurth - MindMarker

Brandon Huff - Nationwide
Roundtable Discussion
Learning Labs & Risk Management Tour Offerings

1:30 p.m. - 5:00 p.m.

Learning Lab: Power of PowerPoint
(Pre-Registration Required)
Maria Barnes & RJ Malhotra - Nationwide

Learning Lab: StrengthsFinder
(Pre-Registration Required)

Risk Management Tour: FedEx Forum
(Pre-Registration Required)

Teresa Headrick International Insurance Institute
Sponsored by:
International Insurance Institute

Wednesday, June 26, 2019
8:30 a.m. - 9:45 a.m.

10:00 a.m. - 11:15 a.m.

xSITE Talks
Essentialism - How Reading One Book Changed My Whole Training Philosophy
Building Your Personal Brand
Career Development
Mentoring
How Adults Learn and Development of
Learning Content
Niccole Hyatt & Carol Blaine - Franklin
University

11:30 a.m. - 12:45 p.m.

Driving Premium Growth through Effectively
Equipping Agency Partners

Avatars for Soft Skill Learning
Anna Strasshofer - Mursion
Brandon Huff - Nationwide

Nick Burri - Frankenmuth Insurance

Annual Business Luncheon
Room: General Session & Exhibit Hall

1:00 p.m. - 2:15 p.m.

How to Design Your Own Escape Room for
Learning
Maggie Steele - Frankenmuth Insurance

2:30 p.m. - 4:00 p.m.
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How to Run Your Training Department
Like a Business

Avatars for Soft Skill Learning
Anna Strasshofer - Mursion
Brandon Huff - Nationwide

Giavonni Lucas - Nationwide

Closing Keynote: Creating Believable Value
Jim Kirkpatrick, Ph.D - Kirkpatrick Partners
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Concurrent Sessions
Course Descriptions
Instructional Design Track
Talk to the Elephant: Design for Behavior Change
Julie Dirksen – Usable Learning
Monday, June 24 | 10:00 a.m. – 11:15 a.m.
Frequently, learning design is about showing people how to do the right
things, but actually getting them to change their behavior can be another
story. It’s particularly challenging to get people to change those intractable
habits and behaviors that everyone struggles to avoid, despite the wealth of
available information about better choices.
This session will explore how to design with behavior change in mind. You
will examine behavior change from a number of different angles, using
techniques from the fields of neuroscience, behavioral economics, behavioral
psychology, persuasive technology, user experience, and even game design.
In this session, you will learn:
• How to identify and understand the barriers to behavior change
• Ways to design solutions that don’t just inform learners, but also inspire
behavior change
• How to use specific models and techniques for designing a change
effort

Designing Learning for Adults/ Effective Learning for
Insurance Professionals
Chuck Nyce – Florida State University
Monday, June 24 | 12:15 p.m. – 1:30 p.m.
This course is designed to explore the unique challenges of educating adult
insurance professionals who have been out of the traditional classroom
setting for a long period of time. The presentation will discuss assessing the
student’s knowledge base, acclimating the student to an educational setting,
optimal/multiple delivery methods, and the introduction of advanced topics
utilizing technology. Lessons learned from more than 20 years of teaching
graduate level risk management and insurance courses both in-person and
distance learning will be presented.

Talk to the Elephant: Design for Behavior Change
Julie Dirksen – Usable Learning
Monday, June 24 | 1:45 p.m. – 3:00 p.m.
Frequently, learning design is about showing people how to do the right
things, but actually getting them to change their behavior can be another
story. It’s particularly challenging to get people to change those intractable
habits and behaviors that everyone struggles to avoid, despite the wealth of
available information about better choices.
This session will explore how to design with behavior change in mind. You
will examine behavior change from a number of different angles, using
techniques from the fields of neuroscience, behavioral economics, behavioral
psychology, persuasive technology, user experience, and even game design.
In this session, you will learn:

Best Practices to Identify Common Adult Learning
Disabilities and Associated Accommodations
Deborah Davenport – Texas Mutual Insurance Company
Monday, June 24 | 3:15 p.m. – 4:40 p.m.
During this session, attendees will be provided best practices for identifying
characteristics and behaviors that are often attributed to common adult
learning disabilities. Attendees will take away appropriate accommodations,
including adjustments to training materials, instructor deliver, as well as
simple techniques to ensure all students have the opportunity to succeed in
the insurance classroom.

Lights, Camera, Learn! Lessons in Diversity from the
Movie Crash
Jylle Joyner – Texas Association of School Boards, Inc.
Tuesday, June 25 | 8:30 a.m. – 9:45 a.m.
Often overlooked as an educational tool, movies have the power to open our
minds, inspire us to learn, and provide a better understanding of sociological
issues. This session will use scenes from Crash to expose attendees to
different points of view and help develop critical thinking skills. Crash is the
story of several Los Angeles residents and how their lives interweave during
a 36-hour period. Due to a series of events, the characters are forced to
examine their limited perceptions of each other based on race, class, and
gender. Their interactions will cause the attendee to re-think first impressions
of the film’s characters, who are often more complex than they initially appear.

Intellectual Property Considerations for Trainers
Arthur Carvajal – WebCE
Evelyn Jorgensen – Selective Insurance
Tuesday, June 25 | 10:00 a.m. – 11:15 a.m.
Concerns over the proper use of intellectual property (IP) arise every day as
trainers seek new and creative ways in which to engage their audience. This
75-minute session will explore the three elements of copyright, the bundle of
rights that copyright owners hold, the importance of registering a copyright,
the implications for the trainer, and the often-confusing doctrine of Fair Use.
Exercises will illustrate the practical application of the content in the evolving
class or course. The session is designed for the beginning trainer as well as
the experienced trainer who wishes to strengthen knowledge about IP.

How Adults Learn and Development of Learning Content
Niccole Hyatt and Carol Blaine – Franklin University
Wednesday, June 26 | 10:00 a.m. – 11:15 a.m.
This presentation will identify strategies to maximize learning for adult
populations and how to develop the training content in such ways to extend
the learning experience. Examples provided will focus on risk management
and insurance-specific topics. At the conclusion of this interactive session,
attendees will leave with strategies that can be implemented immediately,
regardless of current environments.

• How to identify and understand the barriers to behavior change
• Ways to design solutions that don’t just inform learners, but also inspire
behavior change
• How to use specific models and techniques for designing a change
effort

www.insurancetrainers.org
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Concurrent Session Course Descriptions, continued
How to Design Your Own Escape Room for Learning
Maggie Steele – Frankenmuth Insurance
Wednesday, June 26 | 1:00 p.m. – 2:15 p.m.
This presentation will outline the steps taken to build out engaging escape
room experiences to increase engagement and improve knowledge retention.
We will walk through the design process; highlighting the use of tools and
techniques utilized to create a memorable learning experience. Examples of
strategies used to make learning stick through immersive experiences will be
provided.
The participants will participate in activities such as,
• How to build your own escape room
• Walking away with a curriculum map for your specific objectives
• Tools and resources

Learning Technologies Track
Using Augmented Reality (AR) for Automobile Damage
Learning
Scott Stachiw - Roundtable
Nick Day – Roundtable
Monday, June 24 | 10:00 a.m. – 11:15 a.m.
In this session, Roundtable Learning will demonstrate how augmented reality
(AR) can be used to train claims adjusters to properly identify both apparent
and hidden damage to an automobile. Attendees will learn more about how
AR gives adjusters the ability to learn on-demand anywhere in the world
without the cost or need for traditional collision training simulations.
In addition to the cost savings of AR for claims and damages, AR can also
produce better training analytics. This session will include an overview of
how AR activities, like proper damage identification and estimates, can be
captured within your learning management system.

Using Augmented Reality (AR) for Automobile Damage
Learning
Scott Stachiw - Roundtable
Nick Day – Roundtable
Monday, June 24 | 1:45 p.m. – 3:00 p.m.
In this session, Roundtable Learning will demonstrate how augmented reality
(AR) can be used to train claims adjusters to properly identify both apparent
and hidden damage to an automobile. Attendees will learn more about how
AR gives adjusters the ability to learn on-demand anywhere in the world
without the cost or need for traditional collision training simulations.
In addition to the cost savings of AR for claims and damages, AR can also
produce better training analytics. This session will include an overview of
how AR activities, like proper damage identification and estimates, can be
captured within your learning management system.
The session will also include tips for applying this model of training to
structure and property claims including flood, fire, and natural disasters.

Human-Centered Design
Andrew Webster – ExperiencePoint
Monday, June 24 | 3:15 p.m. – 4:40 p.m.
As an introduction to human-centered design, ExperienceInnovation™ |
Aware is a live, experiential workshop that is designed to awaken, nurture
and improve the reflexes required for a creative culture to grow. This
hands-on, tech-enabled workshop will introduce you to the same essential
design thinking techniques, mindsets and behaviors used by the world’s
leading innovators and organizations, including leading insurance providers
undergoing digital and customer-centric transformations. In only 75 minutes,
you’ll learn how to bring creative habits like deep user empathy, radical
collaboration and rapid experimentation to your work every day.
Learning Outcomes:
• An introduction of human centered design into your culture through a
shared experience

The session will also include tips for applying this model of training to
structure and property claims including flood, fire, and natural disasters.

• Awareness of the tools and techniques of the world’s leading innovators

Adaptive Learning & Memory Boosters

• An understanding of how leaders can enhance and model innovative
behavior

Anthonie Wurth - MindMarker
Monday, June 24 | 12:15 p.m. – 1:30 p.m.
The problem with training is that when the learner gets back to work, people
are waiting for them! Soon they’re too busy to apply what they just learned,
and the training investment is wasted. By implementing reinforcement
strategies based on a proven methodology you can assure that knowledge
and skills people have learned are put into practice. Create lasting change,
revenue grow and make the most of your training dollars.
During the session, you will learn “How to create a successful reinforcement
program”. Reinforcement is not Re-Training, not remembering, and not just
sending messages. A successful reinforcement program is based on the 7
Principles of Reinforcement, to increase results and drive participation at the
same time.
During the session, you will learn which three principles increase results and
which will drive engagement. You will understand dependencies and how
to use these in your daily practice. You will learn the tools to improve and
how to analyze your own reinforcement program based on assessments per
principle.
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• A compelling case for putting customers/humans at the center of all
problem solving efforts

*Please bring with you a charged mobile device or tablet.

Utilizing 3D Imagery for Learning
Tomer Poran - Matterport
Tuesday, June 25 | 8:30 a.m. – 9:45 a.m.
In this session, Tomer will review the different ways Matterport Spaces assist
in any frontal or online instruction that have to do with physical spaces.
Whether in Mechanical Engineering, Manufacturing, or Property Insurance.
The ability to bring a class-room or a remote student into a virtual space
and immerse them in the unique environment that the instructor is teaching
about is not only more cost efficient than an actual field trip to the physical
location, it allows for large amounts of people to fit in small spaces, allows
to freeze unique points in time and return to them even when the space has
changed (like a pre-mitigated water loss), and allows for a deeper analysis
(zooming, adding meta-data and rich media to points of interest, measuring
different elements in the space). We will look at real-world examples of
different spaces used to teach different skills, such as Xactimate training, Risk
Engineering training, Adjuster and Estimator training.

www.insurancetrainers.org

Concurrent Session Course Descriptions, continued
Adaptive Learning & Memory Boosters
Anthonie Wurth - MindMarker
Tuesday, June 25 | 10:00 a.m. – 11:15 a.m.
The problem with training is that when the learner gets back to work, people are
waiting for them! Soon they’re too busy to apply what they just learned, and the
training investment is wasted. By implementing reinforcement strategies based
on a proven methodology you can assure that knowledge and skills people have
learned are put into practice. Create lasting change, revenue grow and make
the most of your training dollars.
During the session, you will learn “How to create a successful reinforcement
program”. Reinforcement is not Re-Training, not remembering, and not just
sending messages. A successful reinforcement program is based on the 7
Principles of Reinforcement, to increase results and drive participation at the
same time.
During the session, you will learn which three principles increase results and
which will drive engagement. You will understand dependencies and how to
use these in your daily practice. You will learn the tools to improve and how to
analyze your own reinforcement program based on assessments per principle.

Operationalizing Track
Utilizing Virtual Reality (VR) to Reduce Expense and
Increase Speed to Market of Training Deliverables
Tony Wright - Nationwide
Andrew Gray - Nationwide
Monday, June 24 | 10:00 a.m. – 11:15 a.m.
Now that you have this VR technology, what are you going to do with
it? Getting into the VR space can be expensive and once you made the
investment, how are you able to demonstrate value in learning? Join Andrew
Gray and Tony Wright as they share their story of Nationwide exploring virtual
reality, what was learned and what were the successes. Andrew and Tony
will also demonstrate three learning initiatives that were developed using the
virtual reality platform.

The Missing Element in Development: A Results Focus
Dr. Mary Lippitt – Enterprise Management

Avatars for Soft Skill Learning

Monday, June 24 | 12:15 p.m. – 1:30 p.m.

Anna Strasshofer – Mursion
Brandon Huff - Nationwide

Development initiatives have traditionally focused on improving personal style
and competencies they need to be expanded to advance the ability to deliver
desired results. This session presents a groundbreaking situational framework
using six results-oriented lenses that enable leaders to make the right call
at the right time for the right results. During this session, participants assess
their current goals, use a six situational mindset checklist to look for blind
spots, and use scenarios to experience how a results-focused situational
awareness prepares us for what is next. This session illustrates how to
operationalize learning as well as develop new practices to make brilliant
choices, deliver stellar results, and advance change readiness.

Wednesday, June 26 | 10:00 a.m. – 11:15 a.m.
Learners’ don’t love role plays? VR is a solution! In the 2018 LinkedIn Workplace
Learning Report, employers reported leadership, communication, and
collaboration as the most crucial skills to gain from L&D programs. Yet when it
comes to developing these essential skills, many current offerings may teach
what to do but lack opportunities to practice and apply them. Learners may try
games, role-plays or pre-recorded simulations, but are you truly moving the
needle on performance? In light of shrinking budgets, limited time, and lack of
effectiveness, how can you demonstrate impactful gains at scale?
Virtual reality (VR) simulations solve the three most compelling training
problems: cost, consistency, and impact. In this session, you will explore how
the emerging field of VR being used for soft skills training. You’ll hear about the
latest research in VR and experience an immersive, realistic learning event in
2-D VR without leaving the room. You will find out how Nationwide Insurance
is using VR simulations to accelerate high impact leadership development
programs.

Avatars for Soft Skill Learning
Anna Strasshofer – Mursion
Brandon Huff - Nationwide
Wednesday, June 26 | 1:00 p.m. – 2:15 p.m.
Learners’ don’t love role plays? VR is a solution! In the 2018 LinkedIn Workplace
Learning Report, employers reported leadership, communication, and
collaboration as the most crucial skills to gain from L&D programs. Yet when it
comes to developing these essential skills, many current offerings may teach
what to do but lack opportunities to practice and apply them. Learners may try
games, role-plays or pre-recorded simulations, but are you truly moving the
needle on performance? In light of shrinking budgets, limited time, and lack of
effectiveness, how can you demonstrate impactful gains at scale?
Virtual reality (VR) simulations solve the three most compelling training
problems: cost, consistency, and impact. In this session, you will explore how
the emerging field of VR being used for soft skills training. You’ll hear about the
latest research in VR and experience an immersive, realistic learning event in
2-D VR without leaving the room. You will find out how Nationwide Insurance
is using VR simulations to accelerate high impact leadership development
programs.

www.insurancetrainers.org

How Long an Hour of Training Takes to Develop: A Real
Life Case Study
Robyn Defelice – Revolve Solutions, LLC
Sandra Colley - Nationwide
Monday, June 24 | 1:45 p.m. – 3:00 p.m.
In 2017, a study was conducted (including many SITE members) to determine
if there was a standard around how long it takes to develop one hour of
training. What was discovered from the 17 organizations and 53 respondents
is that 67% of respondents did not have any standard around how long it takes
to develop training. This realization led the speakers to layout an approach
that any organization can take to set a development standard and ways to
continue to measure the accuracy of these set standards.
During this session, the presenters will:
• Review the findings from the 2017 study
• Provide steps to take towards creating development standards for your
learning organization
• Share examples from Nationwide around how they continue to track and
estimate their project hours
This session focuses on providing insight into how trainers and educators can
take a look at their development processes, by the numbers, for purposes of:
• Project planning
• Resource allocations
• Staff development
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Concurrent Session Course Descriptions, continued
Creating Interactive Coverage Training
Patrick Wraight – Insurance Journal’s Academy of Insurance
Monday, June 24 | 3:15 p.m. – 4:40 p.m.

Driving Premium Growth Through Effectively Equipping
Agency Partners
Nick Burri – Frankenmuth Insurance

As insurance educators, we are charged with helping our teams to learn
insurance policies. Let’s face it. Insurance policies don’t always make for the
most interesting reading. Working from the assumption that understanding
insurance policies is critically important to insurance professionals, we
will learn how to understand a policy using scenario-based learning and
inexpensive (free) online tools to create an interactive experience whose
end goal is to help learners to be able to apply insurance policy provisions.

Wednesday, June 26 | 10:00 a.m. – 11:15 a.m.

Planning and Managing Large Training Development
Projects

How to Run Your Training Department Like a Business

Jim Chaney – Haag Education
Tuesday, June 25 | 8:30 a.m. – 9:45 a.m.
Designing a training session or program by yourself can as be simple or as
complicated as you make it However, when others are involved, especially
other subject matter experts (SME’s) who may not even work in your
department, things can get complicated in a hurry. This session looks at
planning a medium to large size project of any nature, explores available
tools and discusses ways to keep the project on track and within budget. We
will also examine ways to help SME’s write test questions for the training
program. This session begins with a fun group exercise that will illustrate
some of the principles and problems to be discussed in the coming session.
There will be plenty of time to share experiences and techniques that work
or those that don’t work.

Utilizing the Kirkpatrick Evaluation Methodology to
Demonstrate the Business Impact of Learning
Brandon Huff - Nationwide

This course will outline the steps we’ve taken to build out our academy.
We’ll dive into where we started, what we’re currently doing and what’s next
for the Agent Academy. We’ll also provide current classroom examples of
strategies we use to build engagement. Attendees will participate in activities
such as effective questioning techniques and relationship development
strategies all focused around increasing sales and retention.

Giavonni Lucas - Nationwide
Wednesday, June 26 | 1:00 p.m. – 2:15 p.m.
What return on investment do you expect from your training organization?
What data can you show today that demonstrates the quantitative value your
training organization brings to your company? How do you compete on price
in the market place?
These questions have never been more urgent then they are today.
Organizations around the world are eager to figure out how to develop
and grow the talent within their business units. Companies are investing
in learning with an expectation of output that yields to tangible results.
Executives, Directors, Managers, Supervisors and Associates are looking
for learning that inspires, energizes and promotes growth alongside a digital
transformation that is re-shaping how we want to consume information.
This presentation will highlight the tactical steps learning departments need
to take to demonstrate value(data), predict trends, drive capabilities, shift
culture and anticipate gaps and solution for business results. You will hear a
real story, be challenged by your own realities, encouraged to understand the
business you serve, inspired to forge new relationships, energized to know
your value and motivated to think differently about your business, training!

Tuesday, June 25 | 10:00 a.m. – 11:15 a.m.
This session will provide an overview of the Kirkpatrick evaluation
methodology and how the Nationwide Claims Learning & Performance
organization is effectively applying these principles with their business
partners. The session will cover the Kirkpatrick Blended Evaluation Plan®
and the New World Kirkpatrick® Model.
It is a perfect primer for those who will be taking advantage of the Kirkpatrick
Business Partnership Certificate Program being offered on Thursday, June 27
at a discount to SITE conference attendees.
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Additional Registration Options
Train the Trainer

Saturday, June 22 | 8:00 a.m. – 5:00 p.m.

&

Sunday, June 23 | 8:00 a.m. – 12:00 p.m.

Why Train the Trainer?

A

re you new to training, need more knowledge on
adult learning theory and instructional design, or
are just looking for a way to hone your facilitation skills
while meeting learning professionals just like you? If you
answered yes to any of the above, then SITE’s Train the
Trainer program is for you!

Train the Trainer helps sharpen your skills. The 1 ½ day live
session completes your learning. In addition to presenting
your learning content, you will participate in breakout
activities to enrich your classroom management and
presentation skills.

SITE has partnered with The Institutes to fill a much needed
gap in the market and provide you with a valuable and
industry recognized certification. The live component is a
day and a half workshop designed to interact with peers
and instructors, practice your skills and get valuable
feedback.

Prices:
Member Fee: $900 (plus travel expenses to live session)

Train the Trainer is real world focused. As you work through
the six-week online material you will create a training
module to present at the live workshop to demonstrate your
mastery of the content and receive valuable feedback.

Non-Member Fee: $1,275 (plus travel expenses to live
session)
*Registration Fee includes one (1) year of SITE Membership,
effective registration date
Registered Train the Trainer participants receive a discount
on their registration fee to attend the SITE Annual
Conference. Call our office today to learn more!

Topics covered online include:

•
•
•
•
•
•

Understanding adult learning fundamentals
Analyzing the need for training
Designing for instruction
Developing instructional materials and activities
Delivering instruction
Creating evaluations

Participation is limited to 15 attendees.

Tuesday, June 25 | Starting at 5:30 p.m.

*Pre-registration is required. Each all-inclusive ticket is $60 (alcohol not included).

Memphis Redbirds vs. Nashville Sounds Baseball Game
AutoZone Park – across from the north-eastern entrance of The Peabody Memphis

R

eady to go out to the ball game? This evening we are offering a VIP networking event
open to the whole family or company! Your ticket includes a Memphis Redbirds hat,
access to private suites just for SITE attendees and guests, access to the Club Level buffet
with cash bar and access to leading industry players and speakers.

www.insurancetrainers.org
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Special Events, continued

Kirkpatrick ® Strategic Evaluation Planning Certification Program
Thursday, June 27, 2019 | 8:30 a.m. – 4:30 p.m.
*Pre-Registration and Additional Fees Required.

T

he Kirkpatrick Model represents more than just
training evaluation. It forms the framework for the
Kirkpatrick Business Partnership Model, a holistic process
that creates, delivers and demonstrates training value.
In this program, you will learn how to build business
partnerships and create collaborative plans to maximize
business impact through all phases of the training
and performance process. You will study worldwide
best practices and share your own experiences in an
interactive, conversational environment. You will use
your own programs for application activities, so actual
work gets completed during the session.
Particular attention is given to business acumen and
speaking the language of the business when making your
case for training resources and support. You will receive
a workbook containing templates, samples and tools

that will enable you to apply what you learned to all future
programs within your company.
The Kirkpatrick Business Partnership Certificate Program was
the predecessor to this program. It covered similar yet less
comprehensive content. If you participated in that program,
please call before registering for this one.
Discounted registration fees available to confirmed Society of
Insurance Trainers & Educators (SITE) conference attendees.
Prices:
SITE Conference Registrants: $547.50 until April 1; thereafter
$821.25 (plus travel expenses to live session)
Non-Conference Registrants: $895 until May 20; thereafter
$1,095 (plus travel expenses to live session)
To learn more about this additional offering, visit
https://www.insurancetrainers.org/speaker-information.

Beale Street, Memphis, TN
Credit: The Peabody Memphis

The Peabody Memphis
149 Union Ave | Memphis, TN 38103

T

he Peabody Memphis is historic Forbes Four-Star, AAA Four-Diamond luxury
lodging in the heart of Memphis. With a style and tradition befitting one of
Memphis’ grandest, most legendary hotels, The Peabody Memphis offers a magnificent
bridge between the “Blues City’s” celebrated past and cosmopolitan present.
Nestled in the heart of downtown, the Peabody offers a one-of-a-kind experience
just blocks from Beale Street, the Memphis Rock ‘n Soul Museum, the Gibson Guitar
Factory, Fed Ex Forum, Sun Studio, the Orpheum Theatre. The perfect gateway for
exploring everything from the birthplace of rock ‘n roll and the home of the blues to
Elvis Presley’s Graceland mansion. On your journey through the history of American
music, be sure to sample some famous slow-cooked BBQ and take in historical sites
ranging from the National Civil Rights Museum to the beautifully restored historic
mansions in Midtown.
SITE has secured a special reduced rate of $199 per night for SITE attendees (Traditional Queen or Superior Double Rooms).
All rooms are subject to a $12.95 per night, hotel service fee. Make your hotel reservations directly with The Peabody
Memphis by calling 1-800-PEABODY online at https://www.insurancetrainers.org/hotel-information . Be sure to mention
you are with SITE and make your reservations by Tuesday, May 28, 2019 to receive this special reduced rate.
SITE can only reserve a certain number rooms at the discounted rate. Once the room block is sold out, even if that day is
prior to the cutoff date, a higher prevailing room rate will apply.
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Registration Information
Annual
Conference
Registration Type

Conference
Option

Conference Days

First Attendee
Full Conference

SITE Member
Attendee

One Day Only

Full Conference

Nonmember
Attendee

VIP Networking
Event*

Registration
Price

Registration
Price

One Day Only

Memphis Redbirds
vs. Nashville Sounds
Baseball Game

N/A

$995

Monday

$500

Tuesday

$500

Wednesday

$500

N/A

$1,195

Monday

$600

Tuesday

$600

Wednesday

$600

Addl. Member
(From the same
member company)

$895

N/A

N/A

N/A

Each all-inclusive ticket is $60 (alcohol not included).
*Pre-registration is required.

Registration for the 2019 SITE Annual Conference is available online. Please visit
www.insurancetrainers.org to register today! If you need assistance please call our office.
Refund policy: Written notification is required for all refunds. Refund requests received
by April 30, 2019 will receive a full refund. Refund requests made on or after May 1, 2019 will
receive a 50% refund
ADA: If you have special needs that require accommodations, please notify SITE in writing no
later than May 10, 2019.
Annual Conference Dress Code: The dress code for the 2019 Annual Conference courses
is business casual (no t-shirts, tank tops or flip flops please).
Questions? For more information, contact SITE’s office by phone at (850) 205 -5634 or e-mail
at office@insurancetrainers.org.

www.insurancetrainers.org
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