








Marketing News

Carolyn Hansen - SITE VP Marketing - bucki7480@frontier.com

As we begin the New Year, it's time to take a long, hard look
at our protessional development plans for 2012. With limited
resources - both time and money - it comes down to prioritizing
what we need vs. what we want. When | write a business case
to attend a learning conference, there are several criteria | use
to reach a decision. They are both quantitative and qualitative.
Some differences are easy to spot - not so with others.

Among the criteria | use are: price, location, hotel costs, learning
hours, content and networking possibilities. Based on information
available through the internet, look at the comparisons below.

When you look at the price comparisons, it's pretty clear the wise
and cost effective decision is easy to make — SITE is a great buy

The concurrent sessions are small enough to really get to
the heart of the matter and discuss the actual points of the
session.

| walked away from the Learning Lab of three hours with
some job aids in hand!

| always come home with ideas that | can actually put into
use.

The meals and breaks are always great. You'll get
two breakfasts, three lunches and two dinners with the
registration; most other conferences don’t even come close.

for the money!

Equally important, though are the outcomes that are more difficult
to quantify. After aﬂenging six conferences here are some of the
observations | have made and heard from others (most of the
comments are paraphrased):

Participants are eager and willing to share what works and
what doesn’t.

The workshoFs are designed and presented by insurance
learning E:)ro essionals for learning professionals — it's the
only conference of its kind.

| actually had a dialogue with the Keynote Speaker and
Eof some good ideas on how to make what they offered
appen in my company.

Last year | went to different conference (not SITE) and it
wasn’t until | saw a colleague at the airport gate that | knew
he was even there. There were just too many people to
make solid network connections.

® The concurrent sessions are designed to be hands-on,
rerformqnce-boseol workshops so people can use what they
earn immediately.

* | appreciate meeting professionals in my industry who
become colleagues and friends. | feel “at home” with SITE
members.

* The vendors who are part of the Exhibit Hall have proven
success in the insurance industry. | know | can always
find former clients who will share what they can of their
experiences with them.

| appreciate the ability to consistently visit with SITE members who
experience what | experience. The names and situations might
dil!?er slightly, but our common purpose, providing exceptional
learning experiences for our insurance organizations, provides a
bond, support system and information that is difficult to measure.
It is much, much, more valuable than the money my company
saves by my going to the SITE Annual Conference. It is a smart
investment (or my professional development!
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“I'll Take Insurance
Potpourri for $100, Alex”

Chris Behymer, CPCU, ASLI - cbehymer@markelcorp.com

Frequent viewers of the long-running game show Jeopardy! are
well aware of the answer-question format utilized during t{uis
iconic quiz show. Host Alex Trebek poses answers in a variety
of areas and contestants are required to respond in the form of
a question. For example, if Alex says, “the opposite of left,” the
correct response is, “what is righte”

Three participants battle against one another in an aftempt fo win
some rather substantial amounts of money. During the 2004-
2005 seasons, Ken Jennings won 74 straight contests and went
home with $2,520,700. Not a bad haul!

Jeopardy! has been in syndication since 1984 and has a daily
following of over 9 million viewers. Over the years, |iterc|||y
thousongs of topics have been featured. Examples include Famous
Authors of the 1900’s, Chinese Civilizations, European Battles,
Geography, Presidential Quotes, Sports Stars of the Olympics,
and many others.

While | cannot be counted in the legion of daily Jeopardy!
watchers, | have seen the show on numerous occasions an
it occurred fo me that an insurance category has never been

included.

Why not? The industry provides millions of jobs and what our
agencies and companies do for people and businesses when
agioss occurs are sometimes heroic. Given the importance of
our chosen profession, | think it is only fitting that this obvious
oversight be corrected. | have crafted five answers for an
Insurance Potpourri category that | plan to send to the writers of
the show. See how many you can get correct.

Answer: “$100 billion.”
Question: “What is the total amount of worldwide catastrophe
losses projected to be paid by insurance companies in 20112”

This past year was not a good one for Cat losses. Hurricanes,
eorthquoﬁles, tsunamis, tornados and floods ravoged the g|obe
and had a rather significant impact on carriers’ bottom lines.
The final tally is not in yet but it is clear that 2011 will go down
as the year with the second highest incurred catastrophe loss
total in history behind 2005 which featured the “Three Ladies,”
hurricanes: Wilma, Katrina, and Rita.

Answer: “$450 billion.”
Question: “What is the cumulative surplus of the property and
casualty insurance industry as of the end of 20112”

In spite of record losses, the industry has an enviable cushion

of nearly $450 billion. This serves as a form of protection for
policyholders and the amount of surplus is always a concern for
regufcl]tors and investors should losses continue to mount. Think of
surplus as a very big savings account. If companies are running
a little short on current earnings to pay losses and expenses, they
have the option of withdrawing some cash from their surplus
account. However, if insurers make it a habit of depleting their
savings, that creates a whole host of problems; but that's a subject
for a separate Jeopardy! category.

EAPARDY!

Answer: “109.4%.”
Question:”"What was the insurance industry’s combined ratio
for the first half of 20112”

The combined ratio is the sum of the industry’s loss and expense
ratios and serves a measuring stick for how well they are doing
financially. A combined of 100% means they are breaking even
and a ratio in excess of 100% indicates they are paying out more
in losses and expenses than they are earning. Insurers can do
this because they have the surprlle to support the up-and-down
cycle of premiums and losses. A ratio of 109.4% is not good but,

iven the severity of losses incurred during the year, it could have
Eeen a lot worse. The financial security o? our industry has never
been stronger and that is something that we can all fote pride in
helping to achieve.

Answer: “$4.15 billion.”
Question: “What is the total amount of money insurance
companies spent on advertising in 20092”

In 2001 the amount was just over $1.6 billion and it is expected
to exceed $5 billion in 2011. This indicates that our industry is
extremely vibrant and competitive, as there are so many carriers
out there looking to write business. This is a sign that the industry
continues to expand, and the premium growth numbers for the
past two quarters ?ive credence to the fact that written premium is
increasing after a four year decline.

Answer: “Unknown.”
Question: “What is going to happen in the insurance industry

in 2012¢"

Even the experts are stumped when asked to predict what will
happen during the next twelve months. There are many metrics
that point towards increased pricing and more disciplined
underwriting, but there are some insurers out there who eviclenﬂy
have not received the news. Regardless of what Mother Nature
throws at us or the new and innovative ways we come up with

to injure people, the insurance industry wiﬁ,be there to honor its
promises.

The dawn of a new year is a signal for us to reflect on the past
and plan for the future. Resolutions are made, “to-do” lists are
updated, and a renewed commitment is made to improving our

continued on page 6



relationships with those people who mean the most to us. Many
SITE members will have new challenges to face, projects to
complete, and some will even have to adjust to cﬁonges in their
careers and their lives. By in large, most if not all of the hurdles
thrown in our direction will be conquered with energy, excitement,
and a sense of accomplishment by the time 2012 goes into the
history books.

The conclusion of each Jeopardy! episode features a segment
called “Final Jeopardy.” Contestants are given a category but
not the answer and asked to wager none, some or all of their
accumulated earnings during the show to see which of the three
will continue playing the next day. For those of you who enjoy
a friendly bet on a sports contest, this is akin to geﬂing on the
result of a bosketba|rgame when you are not sure who is playing!
Success at this stage takes a certain degree of skill, confidence
in your knowledge, and some insight into how your competitors
are going to bet. For my Insurance Potpourri category, the Final
Jeopardy answer is:

Answer: “Society of Insurance Trainers and Educators”

Question: “My Association of choice for my professional
evelopment.

development.”

Regardless of your role, it is important to keep your tool box
of skills up-to-date so you can make a difference in your
organization. Like they tell you in the airline preflight safety
briefing, if the cabin loses pressure put your oxygen mask on
first so you can help others. Whether it is volunteering to serve
on a committee, attending the Annual Conference, hosting a
SITE Social or simply getting involved with members in your
area, becoming active in SITE should be one of your objectives
for 2012. You owe it to yourself and others to garner all of the
benefits of being a member of a great Association.

So, what's in store for the next year for you?2 No one really knows
but it will be an exciting and challenging ride. Keep in mind that
the journey into the future is never really over, is it2

SITE Sets Sights on Distance Education

A recent agreement between the Indiana
University School of Continuing Studies
(SCS) and the Society of Insurance
Trainers and Educators (SITE) will enable
SITE members nationwide to complete
the online SCS Certificate in Distance
Education for a reduced fee.

“SITE’s membership is a natural audience
for the Certificate in Distance Education
program,” said John Beeson, executive
director of the SCS Office of External
Relations. “The program addresses the
learning needs of professionals charged
with planning distance education systems
and developing and delivering higK
quality distance instruction. SITE members

are often called upon to deliver training
programs at a distance to their company’s
affiliate offices in several states.”

“Our agreement with the School of
Continuing Studies allows us to make the
certificate a major component in SITE’s
professional development offerings” said
SITE president Teresa Headrick. “The
program will empower our members to
expand and standardize their training
efﬂzrts using the convenience and
efficiency of distance education.”

The Certificate in Distance Education
program has begun taking SITE
enrollments for its spring 2012 session,

Front Row: Marie Brady, Casey Ferrell - Middle Row: Tom Bitiner, Ken Pruett, Jason Ma'luf, Robert
Prickett, Bill Yarbrough - Back Row: Giavonni Lucas, Ben Jessup, James Rans, Lisa Satterfield, Bruce Rowley

scheduled for January 17 to March 15.

To learn more, visit http://scs.indiana.
edu/prof-programs/online/de-cert/
index.shtml, call 800.334.1011, or
send an email fo skglasgo@indiana.edu.
SITE members can register securely at
htt ://drogon.Eop.indiono.edu/scs2/

onlinedecreg.php.

[p INDIANA UNIVERSITY

Slelstelel o} I _
Continuing Studies

Train the Trainer with
Nationwide Insurance

Members from the Nationwide Insurance Claims
Technical Training Organization participated in
SITE’s Train the Trainer workshop, delivered by
Beth Gamble Riggins and Jane Allen.



Ringmaster

Melissa Palank ‘01 makes things happen. By Kate Norlander ‘07 M.B.C.

Article reprinted from the fall 2011 issue of B. magazine, a publication of the
University of St. Thomas Opus College of Business.

Melissa Palank - Account Executive for SITE

Melissa Palank has been making things happen since the age of
12, when she learned that her grandtather was HIV-positive from
a blood transfusion in the early 1980s. In response to this terrible
news, she says, “I just knew | had to do certain things. | had to
educate myself first, and then everybody else.” Andg she did. She
began sharing her knowledge with others through programs like
Camp Fire USA's Fighting AIDS Through Education. She began
speaking at conferences and became one of the youngest AIDS
educators in the nation, even flying to Washington, D.C., to
speak.

“I didn’t think about it,” she says. “I just did it.” Except for takin

a short break for some emotional healing - her grandfather dieg
in early 1995, but she kept up a busy vogiunteer schedule for some
time oger that - Palank has been engaged in the fight against HIV
and AIDS since 1990, recently joining the board of directors of
the Minnesota AIDS Project.

This alone would be quite an accomplishment, but if anyone can
compare their life to a three-ring circus, Palank is surely among
them. She works full-time as an account executive for Nonprofit
Solutions, providing strategic guidance to nonprofits. She serves
as a volunteer and founding member of the Leadership Circle at
The White House Project, a nonpartisan organization working to
advance women in business, politics and the media. She also is
VP, alumni student program committee on the UST alumni board
of directors. She had other volunteer commitments, “but | had to
drop some,” she says.

Palank’s current work may be related to her extensive nonprofit
experience, but before she came to Nonprofit Solutions, she
gained a solid background in the corporate world. Her career
started with a challenge: during her senior year, she lined up @
finance job - a nice position to%ne in in 2001. Then, as grqoi)uotion

neared, she was told her division had been outsourced.
Fortunately, having had to pay her way through college, she was
able to fall back on the resources she had developed. “I used

my networks, and | temped,” she says. It wasn’t long before she
acquired a permanent position in finance with GMAC. “It was
entry-level, nothing special, but it was a foot in the door,” she
says. “l was determined fo learn.”

She had always appreciated the liberal arts education at St.
Thomas and considered herself a “Jill of All Trades.” Palank joined
committees at work, including the community involvement team,
embracing the opportunity to grow, contribute and network. She
spent eight years at GMAC, working later in the legal department
and in marketing, but the company?)egon laying people off, and
eventually she had to leave and work in mquzleting for an organic
food company. The economy was affecting this new job, too.
That's when a casual phone conversation redirected her career.

“I was on the American Marketing Association, Minnesota
chapter board,” she says. In her role with the Minnesota AMA,
she had become acquainted with Nonprofit Solutions’ president,
Maria Huntley. During a phone conversation, Huntley asked
Palank about her new job. Palank confessed that the future didn’t
seem bright, and Huntley said, “We have an opening. Are you
interested2” Palank has Eeen working for Nonprofit Solutions for
more than two years now. Speaking of her career path, Palank
notes, “It's about the right opportunity, and it's about who you
know. Not CEOs or well-known people, just people. You have no
idea who will connect you.”

For her personal and professional commitments to changing her
community, Palank was recognized last year by the Minnesota
Jaycees as one of Ten Outstanding Young Minnesotans. “I'm
honored,” she says. “I don't volunteer to get recognized, |
volunteer to help the community. The award is most meaningful to
me because it brings aftention to the groups | work with.” She will
continue to work, building on each experience to get things done.
And while she may have a lot going on in her three-ring circus,
she’s in control - a ringmaster who makes things happen.

About Nonprofit Solutions

Nonprofit Solutions is an association management company,

a one-stop shop for nonprofit organizations. lts clients include
the Minnesota American Marketing Association, the Minnesota
Association of School Business Officials, East Africa Medical
Assistance Foundation and the Insurance Regulatory Examiners
Society. Each of the account executives brings a diFE:erent field
of expertise to the table, from experience working on nonprofit
boards to public policy expertise. The work is something tﬁcf most
of them didn’t even know existed prior to coming into contact with
Nonprofit Solutions. “We're not just here to have a job,” Palank
says. “We are all passionate about what we do.”

°°°. nonprofit

O " solutions

® @ ® \aking your mission possible.




Regional News

Western Region News

Bruce Fisher - 2010-2011Western Regional VP - fisher@aicpcu.org

As we try to make sense of the challenges
that befell all of us in 2011, one may
be inclined to not be very upbeat for
2012. Now that's a pretty unsettling
comment, but please wait. There are
really three outcomes that are generally
ossible: training budgets will be tightened
EJr’rher, they will stay the same, or they
may expond. | am not one to assign
probabilities to these outcomes, but being
the positive (and practical) person that |
am, | view 2012 as having a 2/3 chance of
getting better or at least staying the same.
I'll take those odds.

Looking back on 2011 as we head into
2012, I ask every SITE member that's
reading this missive to simply look back
at the beginning of 2011. Did you
conduct yourseﬁ in a manner to push the
envelope on the universe of training within
your organization? Or, did you sit back
and |etﬂ1e game come to you, waiting

for directions from upper management?
During lean times, the natural human
tendency is to act defensively, but perhaps
that's not the best way to operate. Consider
for a moment that during the Great
Depression, 90% of American businesses
went out of business by acting defensively.
Those that did shine were able to expcmdy
by operating differently and offering

new produc’rs and solutions. Each of

us in Training and Development has an
opportunity to reinvent ourselves, while not
anndoning the core competencies that
got us to this point. | offer the following
suggestions:

1. Commit to paper 3 short term goals
and 3 long term goals for 2012 (let's
call these New Year’s resolutions).

2. Find out where there may be
some hiring occurring within your
organization and to ie extent
possible, make yourself available to
provide internorsolutions to get these
new hires onboard as quickly as
possible.

3. Most importantly, in a positive
manner, remind anyone that will
listen (especially managers) that
employment within the Insurance
Industry is slated to turnover 50%
over the next 15 years. The Industry
needs to start tth;y to prepare the
workforce of tomorrow for this great
sucking sound of valuable talent
leaving the industry.

During our preparation for 2012, continue
to consider SITE the absolutely best way to
share ideas and seek out solutions to the
evolving T&D needs of our industry. In my
role with The Institutes, | travel to about

20 trade shows a year and | can attest to
one immutable fact: The SITE conference
is simply the best event that | attend each
year. TKose that have attended in the past,
I'm sure would agree; but for those that
haven't, | encourage you to start today
seeking the necessary budget to attend our

SITE Washington D.C. event in late June,
2012. If anyone needs some additional
information about the benefits of this
event, drop me an email and we can
discuss how to frame the conversation with
your manager. Indeed, to that end, drop
me a note anytime if you can arrange

a personal visit where | can expand on
the power of being a SITE member and
corporate sponsor.

In closing, | am reminded of a basketball
analogy. | had the pleasure of playing
organized basketball up until oEout

three years ago. There are two kinds of
basketball players: those that want to be
on the free throw line with one second on
the clock and those that don’t. Believe me,
most people don’t want the pressure. SITE
members and membership in SITE are for
those that want to be on the free throw
line. Please join me in welcoming 2012.

Happy New Year!




Eastern Regions New Year’s Reflections

Louise Byrnes, CPCU, AU, API, AINS, AIS, LUTCF, ITP - Eastern Regional VP - louise.byrnes@peerless-ins.com

2012 will bring many changes to our
personal and professional lives. We often
commit to oo many resolutions to help

us welcome the New Year. My personal
favorites, eat less and exercise more, show
up each year. A new resolution added to
my list for 2012 is to continue to devote
time to my professional development.

| would like to ask each of you to add one
thing to your New Year’s resolution list. |
wou?d |i|Ze you to spread the word about
the SITE Annual Conference scheduled

for June. This year’s conference will be in
Washington, DC, in the center of Eastern

Region footprint. Throughout this InSITE
newsletter, you will see reference to our
annual conference, learn about the venue,
read about the speakers’ messages for
our group, and will begin to get a feel for
all the other goodies listed for networking
opportunities.

| want to ask EACH Eastern Region
member fo reach out to a peer in the
insurance training/education department
to ask if they would like to c:ﬂenc!o
conference. We have just under 300
members from the east, and we could
increase registration numbers tremen-
dously if we were to accomplish this task.
How wonderful would it be to have our
region represented strongly and proudly in
our country’s capital? Travel costs will be
reduced and this will translate to less time
away from the office — another great way
to promote the value of conference.

| have attended almost every conference
since joining SITE in 2003. | find this is
my time where | renew my insurance
knowledge, and recharge my batteries by
learning about new cncc]’emerging trends
in our insurance industry. Learning Labs
focus on specific topics that help us keep
up with changing job duties. Networking
opportunities allow us to meet others in
same industry that may have experienced

similar road blocks and have some help to
offer. We have really informed experts to
tap into if we have a need.

Speaking of networking - now is also

the time to begin planning SITE socials.
Regional Directors throu Samout the Eastern
Region have volunteered to work with
members in their local areas to expand
member registrations and set up social
networking events. We flag April and
October months for SITE socials, but we
can meet anytime during the year. This
member benefit combines networking with
business discussions to keep abreast of
local events. If you would like more
information about SITE socials or would
like to volunteer to set up an event in your
area, please don’t hesitate to contact me.

In closing, my personal New Year’s
resolution is to strive to be the best | can
be in both my professional and personal
life. I have added another requirement
for 2012 - to have fun during dll this
hard work. We can all blend hard work
with fun at the annual SITE conference
and throughout the year. | wish everyone
health, happiness and prosperity in 2012
and beyond. Let the New Year begin!

Greetings from the South!

Michelle Kologinczak, CPCU, AIC - Southern Regional VP - michelle.kologinczak.ckvi@statefarm.com

Happy New Year! | hope you had a wonderful Holiday season
with your family.

Believe it or not, here we are in the New Year after traveling to
visit relatives, sFending too much on Christmas gifts, and eating
more than our fair share of all the holiday foods.

As we wind down from this wonderful time of the year, that little
phrase, “New Year’s resolution”, begins to be spo(en by many
people. Who knew that such a phrase would become something
that some of us dread to think about? | am not much for New
Year’s resolutions; however, | do like to reflect on what | might
accomplish each year. What do you plan to do in 20122

To help you get started with your 2012 planning, we have another
webinar coming your way hosted by the Southern Region.
Register today and join us in March.

Element of a Successful Communication Plan
Facilitator: Michelle Kologinczak

When: Friday, March 23, 2012 at 11:00 — Noon EST

Cost: FREE for SITE Members

Description: Where do | begin? What should | include? Who is
my target audience? Attending this session will help you answer
these questions and more! Come join the facilitator as she walks
throuch a Communication Plan template that is proven to be
successful. The template is customizable to your company and is
a great starting point for any size project.

Register Now:
http:/ /www.insurancetrainers.org/member_registration.php

Next, you can plan to attend the Annual Conference in June
2012. Registration is open and it plans to be another great time
to network, make new friends, renew old friendships, and gain
some professional development from the keynote speakers and
concurrent sessions.

Finally, the Nominations Committee led by Brenda Davis is
seeking applications for consideration of SITE Board of Director
positions. My two years as your Southern RVP have been a
wealth of learning and | encourage all of you to consider this

opportunity.

As your Southern Region VP, | continue fo be here for you! If
there is anything you need, please feel free to give me a call or
send me an e-mail.



Central Region News

Mark Fine, CPCU, AIS, AINS, ITP - Central Regional VP - mfine@colinsgrp.com

When this article is published, we will

just be starting 2012. For some of our
colleagues in the insurance industry, and
especic”y in the training/|ec|rning area of
the business, 2011 meant troubled times
both for the individuals involved but also
for their respective company.

As most of us learned from an early age,
each year has new possibilities. Those
may not be possibilities one considered
a year or so ago, but nonetheless, they
are things we may be considering now
whether we are still employed or not.

Most of the people | have met over the last
9 V2 years as a SITE member have been
passionate people. They are all passion-
ate about the world of troining/[c)aorning
and generally working and helping others
to develop professionally. We all want

to have a good job and be financially
secure, but in the forefront of our minds

is the willingness to work with others. |
don't think you will find a better group of
people...anywhere!

Many if not most of us are connecting with
people through electronic communication
(email, texting, Facebook, and Linkedin,
etc.), but there is still something to be

said for meeting people and networking
with people in person in order to really
establish that lon -|dsting re|dtionship/
friendship. SITE otfers many opportuni-
ties throughout the year for people to get
together in person, but nothing as big as

the annual conference. The 2012 SITE
conference will be my 10th in a row, and

| can tell you there will be others at the
conference that have also been there every
year over the last 10 years. ..or more.
Why do they and why do | keep coming
back? It is because there is no confer-
ence like the SITE conference. Yes, there
are others that have more people or ma
have bigger name speakers, but c||-in-c|T|,
there is not a better Euy for your corporate
dollars than the SITE conference and the
networking opportunities are numerous.
SITE also has a First-Timers’ get-together to
help those attending the conEarence for the
first time to get to know as many people
as they want as quickly as possibﬁe to help
them feel at home.

| wanted to encourage all our SITE
members to put the 2012 SITE conference
on your calendars early this year and

to encourage other insurance trainers fo
consider our conference as well. We need
and want your help to get the word out
about the SITE organization and the SITE
conference. The SITE conference this year
is in close proximity to downtown D.C.
(short subway ride). If you have never
toured the historical sites around D.C. or
if you would like to help others get around
the area, we would love to see you there.
My wife, Louesa, and | toured D.C. prior
to our SITE Board meeting in Septem-
ber-2011 and had a tremendous time! |
can’t wait to get back there in June.

Nonprofit Solutions staff pictured left to right: Jessica Elhard (Meeting & Events Planner),
Melissa Palank (Account Executive], Kasey Barrett (Communication Specialist),
Kathy Sims (Director of Membership) and Essa Nerenhausen [Meeting Coordinator)

The Central Region is gearing up for a
Spring full of socials and/or workshops.
If you are interested in hosting a social or
workshop in your respective areq, please
let me know. | would be happy to assist in
any way possible. Otherwise, keep your
ears and eyes open for SITE communica-
tions about those events. We can always
use help in organizing these events, but
also in gefting others fo attend (both mem-
bers and non-members). Please reach out
to other insurance trainers at your local
functions (CPCU or ASTD meetings, etc.)
and invite them fo attend the SITE event(s)
with you...as your guest!

Best wishes for a healthy and prosperous
2012!

from your staff at Nonprofit Solutions



SITE Webinars

Sandy Masters - sandramasters@cox.net

Network with Fellow SITE Members by Joining Monthly Webinars

Start the New Year off right by marking your calendar for these
upcoming live webinar events:

January 11th
“Gen Y: Engaging and Retaining the Twitter Generation”

January 27th

SITE Roundtable on “NextGen Learning — Tools to Support
Professional Development in Your Training Department”

February 1st
“Get Connected with SITE”

Februa?l 17th
SITE Roundtable on “Conducting a Train-the-Trainer for Facilitators
at Remote Locations”

March 2nd

SITE Sponsored Webinar — “The e-Vantage: Strategies for
Delivering Content Virtually”

Welcome New Members!

CENTRAL EASTERN

Sabrina Hartnett
Selective Insurance

Leanne Buell
Selective Insurance

Sonja Jacobson, MA
Member Education Specialist
Arbitration Forums, Inc.

Daniel Kerr
AdjusterPro [LC

Kay Scott
Great Western Casualty Company

David Stein
State Farm Insurance

March 23rd

SITE Roundtable on “Elements of a Successful Communication Plan”
May 18th — SITE Roundtable on “Metrics — Is the Cup 2 Empty or
5 Fulle”

Visit the Calendar of Events at the SITE website for complete details
and registration:

http://insurancetrainers.org/guest_calendar_of _events.php

Looking for new ideas in the New Year? Visit the Website Event
Archives for these webinar recordings:

*Washington DC Here We Come!
*Coach Approach to Training
*What Surrounds Your Activities?
*Mobile Learning Basics

ePersonal Learning Networks
eFavorite Adult Learning Techniques

SOUTHERN

Chris Hatcher
Top Adjuster Institute
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Teresa Headrick, PCS, FLMI, ITP
Training Consultant
423-488-8490
tdheadrick@comcast.net

Immediate Past President
Brenda Davis, AAI, AlS, ITP
Training Specialist

Alliant Insurance Services, Inc.
619-849-3757

bdavis@alliantinsurance.com

Vice President - Member

Services

Brad Gutcher

Director, Claims Technical Training
Nationwide Insurance
614-249-8582

gutcheb@nationwide.com

Vice President — Marketing
Carolyn Hansen, MA
309-392-1700

bucki7 480@frontier.com

Vice President — Annual Conference

Nancy Stasyshyn, CRM, CIC, AIT, CISR, AIS, PMP
AVP, Manager Insurance Training

Selective

Phone: 973-948-1575

nancy.stasyshyn@selective.com

Secretary

Barbara Gavitt

Director, Insurance Licensing and Education
Kaplan Financial Education

Phone: 866-963-8389
barb.gavitt@kaplan.com

SITE BOARD

Treasurer

Tammy Alsene, CPCU
Manager

State Farm Insurance
Phone: 309-766-8955

Tammy.Alsene.bcz2@Statefarm.com

Central Region Vice President
Mark Fine, CPCU, AlS, AINS, ITP
Training Director Columbia
Insurance Group

800-877-3579 x 1294

mfine@colinsgrp.com

Eastern Region Vice President

Louise Byrnes, CPCU, AU, API, AINS, AlS, LUTCF, ITP
Senior Training Consultant

Liberty Mutual - Peerless Insurance

Phone: 603-358-3852

lovise.byrnes@peerless-ins.com

Southern Region Vice President
Michelle Kologinczak, CPCU, AIC
Learning & Development Supervisor
State Farm Insurance
512-918-6362

Michelle.kologinczak.ckvi@statefarm.com

Western Region Vice President
Bruce Fisher

Sales Executive - Western Region
The Institutes

Phone: 610-389-6123
fisher@aicpcu.org

SITE Office Contact Information:

1821 University Ave W, Ste $256
St. Paul, MN 55104

(651) 999-5354 - phone
(651) 917-1835 - fax




